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ng lost or overwhelmed by

n't worry, I'm here to help you
latform with ease. You don't
ated or time-consuming
succeed on LinkedIn. All you
simple guidance and

trust me!

e busy, so I've created a cheat

. It tells you what to do on

ry day, week, and month. You
tasks into your schedule

u have some spare time. And

f you skip a day, it's not the end

help you make LinkedIn work
he other way around. You have



utstanding messages

0 every sales pitch in your inbox - I know you get a

e anything that isn't interesting or relevant. Mark
me back to as unread so you don't lose them. You can
nread messages you still need to deal with.

mments

ou've missed on your last post. If there is a LOT, just

€ most comments and reply to a few. Remember you

r people stopping to contribute. If you don't appreciate
ming back. Networking is a two-way street!

th ideal clients

shtag news feeds or your main feed, comment on
you know you could do business with. Comment
to start building that trust and getting to know

ile viewers

ewed your profile (if you aren't using Premium,
st 3-4 people). Are any of your ideal clients on
comment on something they've posted recently,
on request.

ur network

relevant or interesting posts on your main news
ons. Growing your network and being seen in new
so is taking care of your existing relationships.
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content 2-3 times

1ats to make your network more engaged. Also,
its as much as you can, because it boosts your
he best content is either useful or emotional."

etwork

equests and accept the ones that are relevant.
pnnections every week. I use these criteria: Are
0 they have connections with my target clients?
nd interesting? Do they engage with others

1 of these, I don't connect with them.

news feed

hat don't bring anything positive to your

ties with anyone irrelevant when you see their
e your news feed and tell your algorithm what
it will show you less of that kind of content.
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tent ideas on an Excel Doc or Trello board, but
helps you organize your thoughts. Jot down
appened during the week; anything that could
be about clients you worked with, lessons you
ersations, or new ideas you came up with. It's
tent when you have some inspiration ready!
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hly Tasks

nding connection requests

quests that have not been accepted. They're
, or they're not interested in connecting. Keep
ess than 4 weeks old.

eatured posts

on your profile. Make sure they are up to date.

g up? Great post about your service to feature?
podcast you'd like people to listen to or a new
ple to download. Make sure you change these up

eave recommendations

yu've worked with, make sure you ask them for a
profile. And don't forget to give people
ey're also visible on your profile!

haven't heard back from. Send a friendly
have a quick call with them to learn more about
tance you can offer.

nalyties

d to do this but it can help you understand
g well and what your network engages the
is great for this.


https://www.shieldapp.ai/?via=lea
https://www.shieldapp.ai/?via=lea

10uld serve your network. What do you want the
ay from it? Have they learned something? Have

1, or think? Have you given them something useful
yur content is doing none of these things, it's

gage people's interest.
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g platform. You cannot network unless you are

asking a simple question in your content will

) and comment. Thus, you can engage them in a

if it's just with one reply. You've broken the ice

. This is the beginning of building a relationship,
st.

pu speak

sound corporate on LinkedIn. Use slang,
onality when you write. Let people see the real
rt and be REAL.

ume. Human attention spans have never been
media became a thing, so create content they can
1 effort. Here are some key ways you can do that:
simple language, and break up big paragraphs

ps and speak slowly and clearly

pped appropriately

eranalyze things. Remember, LinkedIn is not
t's fine to have fun and be yourself. In fact, that's
Stand Out i o 8o



1er Resources

el N -4 If you are unsure of your marketing efforts please
" @ take advantage of our FREE Marketing Audit. You
* ok ok 4 . . . .
el y Ao v /(») will find our what is working for you and what is
T " 4 not working for you. The ultimate goal is to SAVE
[ AR You Money! We will help you save money by
- ‘ £ ;-‘Wj finding out the inefficiencies of your marketing

A\ N

') “# efforts!

#SocialBuzz offers 30 Days fo FREE and plans start
" at only $99 a month! Plans start at only $99 a month
o aserassocmsezz'eon = ik for 100% Done for You plans. Created for
,ggi,??dfi;??;__ , ¥ Solopreneurs, Business Coaches, Authors, Speakers,
: and small business owners with limited budgets. We
£99 Social Media M ) o> created this plan as a al a carte plan so you can still
Delivered 5 Days a Week ‘ be consistent with your marketing budget!

100% Done for You Lead Generation. We help
you with your Business to Business led naturing
and business development Are you ready to take
RusTeD sivce zore  { your business to themextlevel? This is an

]0 0 excellent plan for business owners who don’t

[ eseedll want an aggressive sells pitch.

letails of my LinkedIn training for

als and businesses are available at :
.Linkedind4yourbusiness.com


http://leaturner.co.uk/

